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Smart Analytics
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Cost Effective | Highly Productive | Always On | Easy to Secure | Clear Compliance | Open Extensions
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Benefits of Data Driven Decision Making>

/ Why BigQuery ?
o

N
I ! C « Simplify data sharing ¢ Manage complex data
across and between organizations  transfers and pipelines
Reduce Increase Continuous Collaborative Planmng * Access external data * Pay for duplicative data storage
Costs Speed Improvement Decisions
G AN J
Capture data and break down silos with
a serverless data warehouse
GAM -l BigQuery is Google Cloud’s highly scalable, fully managed enterprise data

warehouse solution with gigabyte- to petabyte-scale storage and SQL queries.
BigQuery helps customers move beyond building and maintaining low-value reports
and dashboards to high-value data experiences for every user across the organization
to make more informed decisions through the smarter use of data.

52% Lower TCO1
(versus on-premises)

26-34% Lower TCO2
(vs other Cloud DW'’s)

$0

Google Other i . . .
BigQuery Data Warehouse Flat-rate and variable pricing options to give customers

control over TCO

. Up-from Capital it . Administrative costs Source:
1) Migrating Enterprise Data Warehouse Workloads - ESG 2019
. On-demand Cloud costs . Support contracts 2) Google BigQuery vs. Alternative Cloud-based EDW Solutions - ESG 2019

Unlock big data and reimagine your business with Smart Analytics

o] Strong security and governance controls Combine linear and digital data
Help secure and share content, users, applications, Join data of multiple types from internal and external sources
and data across business units

Scale and performance m Process real-time data
Analyze complex data, with flexible scalability for spikes in demand Easily run real-time analytics to reduce time to
actionable insights
@ ML and predictive insights
Build and operationalize ML solutions, generate predictive insights,
and increase content personalization
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Smart Business Analytics & Al
Tangerine Service Catalog

-— Predictive analytics
. —— Predictive analytics
Data Analytics
—— Visualization / Business Intelligence
e———  Data Collection Cleansing
Data Warehouse
Data Managemen .
) LAl T -—— Data Ingestion Data Transform
—— Data Governance
Data Infrastructure —— Cloud , Hybrid-cloud

5 Steps
Implement Smart Analytics Platform

" Capture [ Process [ store |

Data ingestion Reliable

“hnayze BN Use BN shore

e Data lake and data | Data Advanced Secure
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Use-Case

Data Driven for Business Industries

@ Healthcare @ Financial Services Retail Telco Manufacturing

Real-time patient Detect and prevent Real-time Improved network 51?/2';:2?6

monitoring fraud personalized reliability Y
marketing management

Personalized care Plan for Dynamic product Minimize customer Predictive

with loT medical tomorrow’s pricing and churn maln.tenance and

devices compliance today recommendations alerting

Insurance fraud,
waste, and drug
abuse alerting

Real-time drug
supply and
inventory
optimization

Predict and
analyze risk

Drive personalized
offers to
customers

Fulfillment alerting
with real-time
visibility

Immediate
omni-channel
customer visibility
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Prevent subscriber
fraud before it
happens

Optimize network
capacity analysis
and planning

www.tangerine.co.th

Smart supply chain

Fleet management
and analytics
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Data Warehouse . L .
. Data Warehouse I0ufugnanslunissousouiioyadnuouuinainransiikasioya
The Keys of Data Driven Bugoulfiovdnsaunsndins:hiioyasannissivaiwedoslunisaingute
Data Sources - Data Warehouse N Business User
Operational System Agileplatiorm  Datainmotion  Governanceis  AUML“built-in”  Dataassets  Giobally available, Adhoc Analytics
for all use-cases is the norm comprehensive & powers all are portable always-on, global
& Intelligent applications infrastructure
} ] u — }
; -— - -— ;
Operational System s ] Dashboarding
ummary Ness® Raw data
-—
=~ 000000
Each scenario , Stack is sze_rnar\ce a.‘ AUML is- an A‘Insi(.]ms a_re» Datais locked &
Flat F||es requires a new tool (;p;zl::rdel’o; scale is chaotic “exception” ‘Locked-in’ “Walled-In" Mlnlng &AI
\_ J

Data Warehouse
Benefits

.

=
L

Accountability

Scalability Flexibility

Tangerine
Solutions & Services

V‘Q]

Best Practices
Secure Data Warehouse

Direct Data Sources

o | Data
Ol Sources Landing area Data
i Consult
& ingest warehouse L »
10undsnunonlnsiadnus:uu Data
Streaming Data Source Storage & TRnoulondouAns na:UnlUTgIn9SIsouN"s
o I processing
R Sources "
———— Data Analytics

————= Machine Leaming
& Artificial Intelligence

Batch Data Sources
Implement

= Sfjtcaes Classification managenment and governance
SUWRIUNS=UU Big Data 9g9Asounau

Aanst 1L 31AS1:K laznsUs:uoawavolya
goulifournsun Insight TUgoumanaUTRIGRB VU

Security: posture, detection and response, & logging

il

Live Training
JmousunisUiiuu Online lla: On-site
a$wnouinleAuNsdIAS K lazianwaioya
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Customer Data Platform (CDP)
§leanAn 10,000+ s1®
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$:UURSOUSOUTEYAVEIaNAMNS=9189EAUS:UURN « U CRM, ERP,
E-Commerce, Social Platform Wufuldlunined nazSouloevoyavougnan
AUIRBONUIUNFas:uU

CDP

Full-loop Customer Touchpoints

Ingest Unify Activate

-
|

Customer Details

cbP @

1st Party Data

AOWEAngUluN1sIANIS awsnniulnAsy

®
) ~ J— o . Petda X
¢ uldsinsuirgn na:gnuanunidnougiuiry ) 3"“‘““ _ o © (-2
m o d v ' !
CUJ) N1sADYE0UINAD Support TRAMUSNUNTUAURT — T e ™ — o/ y
7)) p— - ' v v o Ceares Pkt < Sacial
o soufivdloimenv:goslfinisiduus:uu CDP § Wi j o
O —_ . — _ - —_ o o v - ‘-,—, Journey
2 OUs:lgsuinu usen wasiias dulu 91An Inunvu g &5 i
- AUASU BUS=N195SrU Managing Director, 4care Co,. Ltd — T4 b -
Customer Data Platform (CDP)
Benefits
Customer Data Integration = Audience Segmentation Omni-channels Real-time Personalization
souqnde\]m\lﬁqnﬁ'\ S 0Uonns:uouNsIiAsKvoya T nousounnéoanwaﬁqnﬁﬁﬁmﬁe ﬁgﬁ Janduidnung
AnsalSTuniiuo vouganAn IWonANISNIgNANIM9:l 15luniAen 18U Social, Event, Tnnannanena:iSvalny
Jpauwusnuinusus Marketplace lla: Website
Marketing Automation Cross-buying ArJaIysis Data Point for 3rd Party
gg_s WrJun Customer Experience * Jins:Hvoyanisso g YoyandmIfiul3lu COP aunsn
Teveyanulasios IWorn item AUNY:QNBoANU = Jansansliluuniineotos
S:UU Marketing Automation soufivausoli Ad-platform 3u 9

Tangerine
Solutions & Services

— = Data Management

—= Data Analytics

—= Machine Learning

& Artificial Intelligence
Consult Implement Live Training
1dunUsnuonlnsiasy SuWrIUNS:UU Big Data 9g1dnsaunau InousuNusUiiuU Online 1a: On-site
s:uu Data TAneoulandavAns ANl 9AINU 311K lazn1sUs:uoawatola aswnouinlenIuN1sainsIzA
nazaunsnunluiglnesy goulfiourdnstin Insight IUgosanauleliRgavu naznandwavoya
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Data Analytics & Visualization

2 a )

Sales & Marketing Store Managers Merchandising IT Executives
s:yngugnm iwulon1ansng nsauunusliunsdo &11sn monitoring IRULUNOISSR
TflogudmnuTiorioson TugouNukY vousshiv vosandn Iiodnns lla: V17 insight unwinnjia=nweos
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Build Dashboard from Zero to Hero

Data Visualization

Benefits UVeyaiguan AlAu19INgaan1usi 9 LI3IAS1H UwmaavwalunuusUnaw 15u wugd nsw na: 5alo
1wuAsWUraUToUINNI1 NMsuvayandluidufivns idulae na: awsnulUlgus:Tesulusinisonannssusing q

2 © 4 & G

Uniguavoya &S Storytelling a$ Benchmark HinteanAguiu IR EATLIE] IRuvayadwiANIuy Real-time
n1sdins1ATuyuuediki l1az31As KUty naz1dnnungvoussne AvluguNIsSYgIazN1ISAaTA BIWUA 15U &89 Productivity
iWioriogonAN1ssn9 nussholfiowadaws IWoluindouodrins  IU Market Basket Analysis, ~ Catchment Analysis  [uadAnsia=goslunsanaule
AAngalunisanaule RFM Model Tnegnuaulo

WHJUNNY:A1U Data AZILSSHANLUU
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Tudwugaunissula AUIAWUZIURIVUEY
Explore . ﬁ'mna:no‘lué‘lﬁmva\!ﬁaga « Uszinnvedinasvoyarnu q
Data Analysis « gUnuuvesieyalunisdinsizh - Text Files
- Primay Data - Spreadsheets
- Secondary Data - Data Warehouses

Joan ias:lnAze:  gans moAsna N
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Customer Experience Data Analytics & Al Learn types of + Us:nnnas3insnzAvoyanuusng o ¢ uu:u"1m§'aaﬁoé‘m§u5mswi\7aga
Team Lead Specialist Data Analytics - Descriptive Analytics - Light-weight Analysis Tools
- Diagnostic Analytics - Connected Sheets
A oa . - Predictive Analytics - Business Intelligence
Certified Expertise - Prescriptive Analytics
2 .[ sneUs: . v i N~
UURnd8US-dauUNISNUINYIBEIBINY
How to create * n1sriunuvel Data Studio * Public Dataset

i T Data Visualization * @JAUs:nauvey Data Studio + §9nAU Data Studio

/5 / G N\ - Home Page « Us:zinnveu Dashboard

3 ) - \ Google for Education :‘ - Report Editor

e Certified Educator - Data Source Editor

\
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Principles of * Kann1soaniuuU Dashboard (Principles of Dashboard Design)
Dashboard Design * Us:innveu Charts a:nisidenidunu

Live Training Programs
( Minimum 10 Persons))

Hands-on « Lab 1: Single Metric with Scoreboard
Labs * Lab 2 : Compare Metrics with Bar Chart
Lab 3 : Describe Table Bar Chart
e Lab 4: Location & Google Maps
Lab 5 : Make Dashboard more Interactive
« Lab 6 : Chart Interactive with Cross-filtering
+ NISAIANAISIBIULIU email
n1saatlnansigviulusuiuu PDF

4,990

/ Person

TWWuguAiSeuld Suwsnosayiugiu Fundamentals
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of Light-weight Analytics with Google Sheets IS9U§
Pivot, Formula, Chart UnlUsioganlunasa Live Training
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